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Abstract 

As an expanding concept based on modern technologies, shared transport provides great scope for researching 

consumer behaviour. Currently, shared transport is used primarily by younger people. However, an increasing 

number of older adults in Europe requires investigation of this consumer group, even in the case of modern services 

such as ridesharing. Therefore, this article aims to reveal the willingness of silver economy consumers (people 

over 50 years) to use ridesharing services and identify important factors that should be considered in promoting 

such services in this customer segment. The research is based on data from the survey focused on the use of shared 

transport services by older adults in Slovakia. In addition to descriptive statistics, ordinal logistic regression was 

used to identify significant factors influencing ridesharing interest. Results show that older adults are not firmly 

decided whether or not they are interested in using ridesharing, which creates space to address and convince them. 

The model’s results confirmed that although the silver economy consumers consider cost-saving and time-saving 

as important, these factors are not key to the willingness to use ridesharing. These services interest older people 

who expect to simplify travel and meet new people.  

Keywords: ridesharing, silver economy, preferences, sharing economy 
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1. Introduction 

The world of shared economy and thus shared transport as we know it now appeared with the advent of advanced 

IT systems and communication technologies. It is a world where participants in traffic, traffic infrastructure, and 

smart city infrastructure are connected through communication interfaces. This network enables shared transport 

to be safer, more efficient and more ecological. One of the goals of shared transport is to reduce the number of 

means of individual personal vehicles in the transport infrastructure. This goal can only be achieved on the 

condition that consumers of transport services are offered options that are more advantageous for them than 

individual private transport in terms of time, cost, comfort and other factors considered important. 

The basic element of the sharing economy at present, and therefore of shared transport, is the use of information 

and communication technologies (ICT). Services are provided on high-tech platforms, through which all 

communication with the customer and with the service provider takes place, but also payments, service evaluation 

and other activities (Česnuitytė et al., in press). However, high information and communication technology literacy 

is a prerequisite for using such services. Modern services, such as ridesharing are more often used by younger 

people (Zhang, Zhang, 2018) which goes hand in hand with the fact that young people use ICT in their lives much 

more than older people. However, in Europe, people aged 65 and over currently represent more than 20% of the 

population and considering all people in the silver economy (50 years and over), it is 41.8% (Eurostat, 2022). The 

rapid development of various technologies and new modern tools has caused a significant gap in the use of 

technology between the younger and older generations. However, it should be emphasized that although the older 

generation has lower digital skills, they are interested in learning in this area and using ICT in their daily lives. 

The low ICT skill of the generation of people aged 50 and over but also marketing campaigns promoting modern 

services focused mostly on young people have created a kind of stigma that these services are not intended for 

older people. Therefore, this paper focuses on the preferences and attitudes of consumers of the silver economy 

towards ridesharing, as a modern transport service, to identify important factors influencing the willingness of 

these people to use ridesharing. These factors could subsequently be used when addressing such customers or help 

providers of these services to adapt them according to silver generation expectations. 
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2. Literature Review 

The development of ICT has helped in the use of technologies in the field of shared transport. Since the late 1990s, 

the Internet, mobile phones, and social networks have become a part of ridematching programs (Chan and Shaheen, 

2011), which has contributed to the popularization and use of shared mobility. Shared mobility represents an 

innovative way of travelling that allows users to get short-term access to transport modes based on their needs. 

One of the key areas of shared mobility is ridesharing (Shaheen et al., 2015). Ridesharing services are on-demand 

mobility services that provide the opportunity to use a car by several persons who have different departure and 

destination areas (Tikoudis et al., 2021; Zhang and Zhang, 2018). 

Ridesharing has several benefits, whether for individuals or society. From the societal point of view, ridesharing 

helps to save fuel which contributes to the conservation of non-renewable resources, decreases traffic congestion 

and parking demand, reduces greenhouse gasses, etc. (Koppel et al., 2022; Zhang et al., 2020). For individuals, 

ridesharing represents a relatively cheap way of transportation, where costs can be split between other passengers 

(Sui et al., 2019). It brings the possibility of meeting new people and also flexibility to travel from the time and 

place point of view (Ciasullo et al., 2018; Tirachini, 2019; Mattia et al., 2019).  

All already mentioned benefits of ridesharing are also applicable to older adults. The pick-up and drop-off point 

for this service are defined by the customer on many platforms. It means that older people who may have mobility 

problems can choose, e.g. their home address as their pick-up point and do not have to walk to another place, e.g. 

in the case of public transport. Another advantage of ridesharing is that it is cost-effective in many cases. If a 

person shares his journey with others, the price can be significantly lower compared to other transport services. In 

addition, these services are available at all times, which means that compared to public transport, older people do 

not have to follow timetables.  

Despite these advantages, several studies confirmed that ridesharing services are mainly used by young people 

(Grahn et al., 2019; Sikder, 2019; Zhang and Zhang, 2018). Studies in the field of shared transport have aimed to 

identification of different factors (attitudes, preferences, subjective norms) that impact people's opinions on shared 

transport and its acceptance (Wang et al., 2019; Amirkiaee, Evangelopoulos, 2018) in addition to travel behaviour 

(Van Acker et al., 2010). Some of the studies also have addressed the influence of socio-demographic 

characteristics on interest in shared transport services, and therefore age (Lee et al., 2021; Rahtman et al., 2021,  

Böcker and Anderson, 2020), but only very few focused primarily on older adults and their attitudes towards shared 

transport services and consumer behaviour in this field (Payyanadan and Lee, 2018; Silvis and Niemeier, 2009). 

The age structure of Europe's population has been changing significantly in recent years. Due to the low birth rate 

and increased life expectancy, there is an increase in the proportion of residents over 50. These people can be 

referred to as consumers of the silver economy. The silver economy is defined as economic activities that serve 

the needs of people aged 50 and over. It is widespread in all areas of the economy while its consumers are 

characterized by the fact that they have higher purchasing power, while they are not economically burdened, they 

try to use their free time to acquire new experiences, are loyal to their brands, they demand more specific services, 

and they are attracted by new technologies and their use which could have a positive effect on the use of 

ridesharing. 

For shared services to be accepted and used to the greatest extent possible, it is important to understand different 

user profiles (Haglund et al., 2019). Therefore, this research focuses specifically on the willingness of silver 

economy consumers to use ridesharing services. The goal is to identify whether current travel behaviour, 

ridesharing experience, attitudes towards ridesharing and socio-demographic characteristics of consumers of the 

silver economy directly impact their willingness to use ridesharing services (Figure 1).  
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Figure 1. The conceptual framework of the research 

3. Data & Methodology 

3.1. Data Collection and Sample 

The analysis presented in this paper is performed on data collected through a survey focused on older people’s 

preferences related to shared transport services. The survey was conducted from October to December 2021 in 

Slovakia. The research was carried out face-to-face, but due to the deteriorating situation regarding covid-19, it 

was subsequently also carried out in online form. The face-to-face phase was directly oriented at consumers of the 

silver economy (age 50 and more) who were addressed on the streets, in front of shopping centres, etc. The 

questionnaires had printed but also electronic form. The respondents could fill them in by themselves, or the person 

responsible for addressing them asked them questions and filled out the questionnaire. As the survey was aimed 

at older people who may not have the sufficient technical knowledge to complete the questionnaire online, the 

online part of the survey was aimed at younger people (mainly university students). They were asked to help with 

the research, address their older family members, and fill in the questionnaire. The questionnaire was divided into 

four sections: typical travel behaviour, preferences, attitudes towards shared transport services and socio-

demographic characteristics. Table 1 presents variables and questions related to these variables,  which were 

further analysed in this research.  
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Table 1. Descriptive statistics of the sample (N = 214) 

Variable Question Types of answers 

Car access, Public 

transport access 

Do you have a car/public transport access within 10 minutes 

from your home? 

Singe choice question 

Yes/No 

Travel distance During a typical week, I travel mostly: 

Singe choice question 
short distances (up to 10 km)/medium 

distances (from 10 to 30 km)/ long 
distances (more than 30 km) 

Most used transport mode During a typical week, I travel mostly : 

Singe choice question 

On foot/by car/by public transport/by 

bicycle/by other modes of transport  

Transport budget How much many do you spend on travelling monthly?  Open-ended question 

Preferred transport mode What is your favourite transport mode? 

Singe choice question 

Walking, car, public transport, bicycle, 

other 

Preference - quick 
In my daily travels:  

I like getting to my destination as quickly as possible 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Preference - safe 
In my daily travels:  

It is important for me to feel safe while travelling 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Preference - ICT 
In my daily travels: I like to use modern technologies that 

help me save money when travelling 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Preference - privacy 
In my daily travels: 

Having privacy while travelling is important to me 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Preference - eco-friendly 
When choosing a mode of transport, I try to think about the 

environment 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Experience with 

ridesharing 
What is your experience with ridesharing? 

Single choice question 

I do not know what it is/I have heard about 
it/I have already tried it 

Interest in ridesharing 
Would you use ridesharing  service if it was available in your 

city? 

5-point scale:  

1 - Certainly no, 5 - Certainly yes 

Reason to use ridesharing 
– Travel simplifying 

I would use ridesharing to simplify my travel: 
5-point scale: 1 - Strongly disagree, 5 - 
Strongly agree 

Reason to use ridesharing 

– Cost saving 
I would use ridesharing to save costs: 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Reason to use ridesharing 

– Time saving 
I would use ridesharing to save time: 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Reason to use ridesharing 

– Environment 
I would use ridesharing to protect the environment: 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Reason to use ridesharing 

– Meeting people 
I would use ridesharing to meet new people: 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Reason to use ridesharing 

– Comfort 
I would use ridesharing to have more comfort travelling: 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Obstacles in ridesharing 

use – Fear 
I would not use ridesharing because of: feeling of danger 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Obstacles in ridesharing 

use – Necessity of 
smartphone 

I would not use ridesharing because of: necessity of using 

smartphone 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Obstacles in ridesharing 

use – Necessity of 
payment card 

I would not use ridesharing because of: fear 
5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Obstacles in ridesharing 

use – Lack of information  
I would not use ridesharing because of: missing information 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Obstacles in ridesharing 
use – Lack of trust in 

others 

I would not use ridesharing because of: missing trust in other 

people 

5-point scale: 1 - Strongly disagree, 5 - 

Strongly agree 

Purpose - ridesharing 
For what trip purpose you would be willing to use 
ridesharing? 

Multiple choice question 

Work/Shopping/Events (concert, cinema, 
meeting with friends)/Doctor visit/Leisure 

activities/Other errands (bank, post office) 

Time - ridesharing When would you be willing to use ridesharing? 
Multiple choice question 
During a day/Evening 

Sharing a ride Would you be willing to share your ride with other people? 
Singe choice question 

Yes/No 

Price 
How much money you would be willing to pay for 10-minute 
ride in a city? 

Open-ended question 
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In addition to the questions presented in table 1, the respondents were asked questions of socio-demographic 

nature, such as gender, age, education, employment status, number of people in their household, gross monthly 

income and place of living. After cleaning the data (removing all respondents with missing values of any of the 

variables), the sample for further analysis contains answers from 214 respondents. The structure of the sample 

from the socio-demographic point of view is shown in table 2. As can be seen, 60.3% of respondents were females. 

The age group from 50 to 64 years is also more represented in the sample (68.7%). Most of the respondents have 

secondary education (66.4%), are employed (52.8%) and have a gross monthly income higher than the minimum 

wage in Slovakia for 2021 (624 €)  but lower than the average wage (1,202 €).   

Table 2. Descriptive statistics of the sample (N = 214) 

Variable Frequencies 

Gender 39.7% male; 60.3% female 

Age 68.7% 50-64; 31.3% 65 and more 

Education 5.1% primary; 66.4% secondary; 28.5% university  

Employment status 52.8% employed; 36.0% retired; 11.2% other 

Place of living 45.8% urban area; 12.6% suburban area; 41.6% rural area 

Gross monthly income 32.3% up to 624 €; 47.2% from 625 € to 1,202 €; 20.6% more than 1,202 € 

3.2 Data analysis 

The ordinal logistic regression was used in this analysis as a tool to determine whether it is possible to estimate 

the intention of silver economy consumers based on their characteristics, attitudes, and preferences. This type of 

generalized linear model was selected as the dependent variable, willingness to use ridesharing, is an ordinal 

variable measured on a five-point Likert scale (in which 1 meant I would not use ridesharing at all, 5 meant I 

would definitely use it), specifically the cumulative odds ordinal logistic regression with proportional odds was 

used. 

Thus, the direct impact of current travel behaviour, preferences, attitudes related to ridesharing and socio-

demographic characteristics on the willingness to use ridesharing is hypothesized (Figure 1) in this paper.  

Therefore, exogenous variables in the model are: 

- gender, age, education, household size, employment status, place of living and gross monthly income, car 

access, daily distance travelled, most used transport mode, preferred transport mode, experience with 

ridesharing and sharing a ride as categorical variables,  

- the purpose of ridesharing and time of ridesharing as multivalued categorical variables (users could select 

more than one option, 

- transport budget and prices as continuous variables, 

- reasons and obstacles related to ridesharing, ordinal variables treated in the model as continuous.  

All the mentioned factors were considered potential determinants for estimating the interest of older people in 

ridesharing. To ensure that these independent variables are not correlated, Variance Inflation Factor (VIF) index 

was used to identify mutually correlated variables. Based on the VIF index results, variable preference-safe was 

not used in the model as the VIF factor reached a value greater than 10.  

4. Results 

In order to provide an overall overview of the respondents' attitudes towards ridesharing, descriptive statistics are 

presented at the beginning of this section. Then the results of the ordinal regression are shown and discussed. 

As can be seen in Figure 2, the distribution of answers to the question of whether respondents would be interested 

in using ridesharing services shows that the number of people who are willing to use ridesharing is a little bit lower 

compared to the number of people who are probably or absolutely not willing to use these services.  Statistics also 

show that 12% of respondents could not decide. These respondents together with respondents who answered 

“probably yes” or “probably no” should be addressed by marketing campaigns of organizations offering these 

services. These people have not yet taken a final stance on ridesharing and therefore marketers should focus on 

the factors which could help to build a positive attitude towards using ridesharing. Figure 2 shows, that among the 
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most important factors for which the respondents would use ridesharing are cost saving, environment protection 

and time-saving. Based on these findings it can be seen that people in addition to price and time saving also start 

to think about the environment when doing decisions about travelling.  

 

Figure 2. Attituded of respondents towards ridesharing 

On the contrary, the main obstacles why older people are not interested in ridesharing are lack of information, fear 

and lack of trust in other people. Missing information is one of the primary factors influencing the use of services 

connected with modern technologies not only among older people. Currently, there is an overpressure of 

information, which causes the right information not to reach its users who need it. The lack of information can 

subsequently contribute to the fear of using such a service. Therefore, correctly setting up communication 

campaigns and choosing the right tools used in these campaigns is key to their effectiveness, i.e. reaching the 

highest number of potential customers. 

In addition to the factors already mentioned, it is also important to know for what purposes and under what 

conditions older people would be willing to use ridesharing. As can be seen, respondents would like to use 

ridesharing services mainly in cases of travelling to the doctor (41%), but also for travelling to or from shopping 

(31%) or work (30%). Up to 83% of respondents indicated that they would be interested in using ridesharing during 

the day and only 13% during the evening. Considering the price, respondents were asked to indicate what is 

according to them an appropriate price for 10 minutes ride in a city. As presented in Figure 2, most people (27%) 

would be willing to pay for a such ride from 1 to 2 Euros, 22 % of respondents up to 1 Euro, 19 % from 2 to 3 

Euros and 16 % from 4 to 5 Euros. Such a division of answers may be due to the fact that in Slovakia, older 

residents have discounted tickets for public transport and in some cases completely free. However, the price of 5 

euros for a 10-minute ride is comparable to the real prices of such services in Slovakia. 

Attitudes towards ridesharing, together with current travel behaviour, preferences and socio-demographic 

characteristics were considered in the ordinal logistic regression to estimate the willingness of older people to use 

ridesharing. As can be seen, the model results indicate five statistically significant parameters at the significance 

level of alpha 0.05 (Figure 3).  
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Figure 3. Statistically significant parameters at the significance level of alpha = 0.05 and their coefficients 

(standardised coefficients are presented in parentheses); model fit Chi² = 147.097 with df = 44 and p = 0.000 Note: 

All estimates are presented in Appendix A.    

The positive significant impact on older people’s willingness to use ridesharing was identified in the case of 

benefits resulting from ridesharing use: travel simplifying and meeting people. An increase in the importance of 

travel simplifying is associated with an increase in the odds of willingness to use ridesharing, with an odds ratio 

of 1.705 (95% CI, 1.15 to 2.526), Wald χ2(1) = 7.067, p = .008. It also applies to meeting new people with an odds 

ratio of 1.581(95% CI, 1.183 to 2.112), Wald χ2(1) = 9.596, p = .002. These results indicate that people who expect 

from the utilisation of ridesharing to facilitate their travels and meet new people are more likely to be interested in 

its use.  

On the contrary, a negative impact on the willingness to use ridesharing was identified for the other three 

significant factors. It can be seen, that the odds of people who are not interested in sharing a ride is 0.451 (95% 

CI, 0.223 to 0.912) times that of people who would share their rides, a statistically significant effect, Wald χ2(1) 

= 4.905, p = .027. Also, people who do not prefer to use ridesharing during the day are less likely to be willing to 

use ridesharing (odds ratio of 0.323, 95% CI, 0.122 to 0.854, Wald χ2(1) = 5.194, p = .023). A negative significant 

impact on willingness to use ridesharing was also identified for people who typically travel from 10 to 30 

kilometres in comparison with people travelling 30 kilometres and more (odds ratio of 0.277, 95% CI, 0.087 to 

0.879, Wald χ2(1) = 4.745, p = .029).  

5. Conclusion 

This study aimed to determine consumers' willingness of the silver economy to use ridesharing and identify factors 

contributing to it. Results show that people over 50 are not very keen on using ridesharing. However, most of them 

are still not sure whether they would be or would not be interested in these services, which provides an opportunity 

for ridesharing providers to address these people and help them decide. As expected, the most crucial factor why 

older adults would use ridesharing services is cost saving. Nevertheless, interestingly, the second important factor 

is environmental protection, which indicates a change in thinking and decision-making about transport modes, 

which Burlando et al. (2019) confirmed in their research too. On the contrary, among the main obstacles to using 

these services, older people consider lack of information, fear and lack of trust in others, e.g. driving skills which 

are in line with other research (Mokhtarian, 2018, Ben Elia et al., 2018; Amirkiaee and Evangelopoulos 2018; 

Hathaway and Muro, 2017). 

Although these factors are important for respondents, they are not statistically significant in terms of their influence 

on the willingness to use ridesharing. People who expect these services to facilitate their travel and those who 

would like to meet new people are important factors for determining of willingness to use ridesharing services 

which is in line with Sarriera et al. (2017). In addition, this mode of transport is preferred more by people who 

have no problem sharing their ride with other people, which follows from the previous finding, and it is, therefore, 

possible to assume that more extroverted people are more inclined to these services. 

In the paper, the impact of socio-demographic characteristics on older adults' willingness was also hypothesized. 

However, any of these factors was confirmed as significant. It is, therefore, possible to assume that gender, 

education, employment status, place of living and gross income do not play a such significant role in the 
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willingness of older adults than in studies in which all age categories are involved (Grahn et al., 2019, Sikder, 

2019; Burlando et al.,2019).  

The results of this research can be used as inputs for ridesharing providers in order to increase the interest of older 

adults in using ridesharing services. Identified important factors could play a significant role in addressing these 

customers and serve as key elements in marketing campaigns. However, it is necessary to consider that the survey 

and thus also the research results apply only to the conditions in the Slovak Republic, while they may differ in 

other countries. Conducting surveys in other countries and comparing the results can be the next step in 

investigating the attitudes of consumers of the silver economy towards shared transport services. 
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Appendix 

Table A. Parameter estimates of the ordinal regression model (parameters with p-value lower than 0.05 are shown 

in bold). 

Parameter B Std. Error  Wald Chi-Square df Sig. Exp(B) 

95% Wald Confidence 
Interval for Exp(B) 

Lower Upper 

Treshold Willingness = 1 -2.462 1.675 2.16 1 0.142 0.085 0.003 2.273 

 Willingness = 2 0.058 1.67 0.001 1 0.972 1.059 0.04 27.956 

 Willingness = 3 0.969 1.673 0.335 1 0.563 2.635 0.099 69.93 

 Willingness = 4 4.337 1.698 6.521 1 0.011 76.455 2.741 2132.563 
          

Access to a car         
No = 0  0.061 0.552 0.012 1 0.912 1.063 0.36 3.136 
Yes = 1  0   0  1   
          

Access to public transport         
No = 0  0.35 0.353 0.978 1 0.323 1.418 0.709 2.836 
Yes = 1  0   0  1   
          

Travel distance         
Up to 10 km -1.124 0.601 3.493 1 0.062 0.325 0.1 1.056 
From 10 to 30 km -1.284 0.59 4.745 1 0.029 0.277 0.087 0.879 

More than 30 km 0   0  1   
          

Most used transport mode         
Walking  -0.657 0.648 1.026 1 0.311 0.519 0.145 1.848 
Cycling  0.222 1.188 0.035 1 0.852 1.249 0.122 12.812 
Public transport -0.686 0.555 1.528 1 0.216 0.504 0.17 1.494 

Car  0   0  1   
          

Transport budget -0.003 0.004 0.69 1 0.406 0.997 0.99 1.004 
          

Preferred transport mode         
Walking  0.078 0.729 0.012 1 0.914 1.082 0.259 4.512 
Cycling  -0.115 0.896 0.016 1 0.898 0.892 0.154 5.164 
Public transport -0.377 0.612 0.38 1 0.537 0.686 0.207 2.275 

Car  0   0  1   
          

Travel preferences         
Quick  0.05 0.169 0.087 1 0.768 1.051 0.755 1.463 

ICT  0.242 0.133 3.34 1 0.068 1.274 0.983 1.652 

Privacy  -0.042 0.14 0.09 1 0.764 0.959 0.729 1.261 

Eco-friendly -0.067 0.169 0.156 1 0.693 0.935 0.672 1.302 
          

Reasons to use ridesharing         
Travel simplifying 0.533 0.201 7.067 1 0.008 1.705 1.15 2.526 

Cost saving -0.095 0.185 0.265 1 0.607 0.909 0.632 1.307 

Time saving 0.099 0.18 0.302 1 0.583 1.104 0.776 1.57 

Environment protection 0.113 0.185 0.374 1 0.541 1.12 0.78 1.608 

Meeting people 0.458 0.148 9.596 1 0.002 1.581 1.183 2.112 

Comfort  0.277 0.152 3.328 1 0.068 1.319 0.98 1.775 

          

Obstacles in ridesharing use         
Fear  0.279 0.148 3.547 1 0.06 1.321 0.989 1.766 

Necessity of smartphone -0.091 0.157 0.333 1 0.564 0.913 0.671 1.243 

Necessity of payment cart -0.024 0.14 0.029 1 0.864 0.976 0.742 1.285 

Lack of information -0.261 0.168 2.393 1 0.122 0.771 0.554 1.072 

Lack of trust in others -0.158 0.148 1.129 1 0.288 0.854 0.639 1.142 
          

Travel purpose         
Work = no -0.593 0.393 2.277 1 0.131 0.552 0.256 1.194 

Shopping = no -0.367 0.369 0.992 1 0.319 0.693 0.336 1.427 

Events/Errands = no 0.138 0.413 0.112 1 0.738 1.148 0.511 2.581 

Doctor visit = no -0.529 0.388 1.852 1 0.174 0.589 0.275 1.262 
          

Time - ridesharing         
Day - no  -1.129 0.496 5.194 1 0.023 0.323 0.122 0.854 
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Evening - no -0.668 0.526 1.615 1 0.204 0.513 0.183 1.437 

          

Interest in sharing a ride         
No = 0  -0.796 0.359 4.905 1 0.027 0.451 0.223 0.912 

Yes = 1  0   0  1   

          
Ridesharing price 0.06 0.054 1.236 1 0.266 1.062 0.955 1.181 

          
Gender          
Female = 0 -0.443 0.333 1.766 1 0.184 0.642 0.334 1.234 

Female = 1 0   0  1   

          
Age          
50-64  0.661 0.505 1.715 1 0.19 1.936 0.72 5.204 

65+  0   0     

          
Education         
Primary   0.778 0.783 0.987 1 0.32 2.176 0.469 10.092 

Secondary -0.214 0.393 0.296 1 0.586 0.807 0.374 1.745 

University 0   0  1   

          
Living place         
Urban area -0.147 0.336 0.192 1 0.661 0.863 0.447 1.667 

Suburban area 0.482 0.512 0.885 1 0.347 1.619 0.593 4.418 

Rural area 0   0  1   

          
Gross Income         
Up to 624 € -0.068 0.548 0.015 1 0.901 0.934 0.319 2.735 

From 624 € to 1,202 € -0.24 0.439 0.297 1 0.586 0.787 0.333 1.862 

1,202 € and more 0   0  1   

          
Employment status         
Employed -0.332 0.553 0.36 1 0.548 0.718 0.243 2.121 

Retired  -0.389 0.708 0.301 1 0.583 0.678 0.169 2.715 

Other   0     0   1     
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